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1 Design for
nature, design

from nature.
Everything is interconnected and you are a part of 2 I\II e a s u r e t h e

the ecosystem, too. Think in bionics, using nature’s o
construction plans as a source for new, innovative I m p a C t o g o u r
design ideas. Design in (Fibonacci) spirals rather

than circles, moving from smaller to larger, from d o Around 80% of a product’s environmental
infinitesimal to infinite. Nature is modular by design; e s I g n ® impact is determined during the design
each part is reused effectively without waste. process. Use impact-measuring tools from
the beginning of the design process and let
the hard facts inform your design. Simple
life cycle assessment tools such as Ecolizer,

3 O e n - S O u r c e c O I I a - Sustainable Minds, Future Materials Bank,
and Statista can help you make better
design decisions and use them to convince

boration at local and
global levels enables 4 |nspire
design solutions for gythentic

°
a I I @  Build co-creative communities on a global scale, connecting local e m o t I o n a I
ecosystems for production enabled by digital tools and distributed
designs. Elicit feedback and contributions from a broad range of

(]
people with a variety of technical abilities. Share knowledge as a C o n n e C t I o n
global common and use it for your local solution.

© Push fora engaging
e pol itical stories.

Nakaliuzhna, Anna Canisius, Anna Wildhack,
Annika Fitz, Anton Molina, Arthur Moree, Chia-

Lin Liao, Chintan Patel, Christoph Hinske, f ra m e W 0 r k - "

Daniel Pietschmann, Dominik Saubke, Eric nghllgh‘t the additional
Pfromm, Eileen Huang, Elena laneselli, Eric value of circular products by
Pfromm, Helge Schritt, Jacqueline Bertlich, communicating the genuine
Jenny Lee, Jo Jung, Juan Manuel Grados t at eve S story and process behind
Luyando, Julia Nordholz, Katrin Uphoff, Kim them in a way that inspires
Tatum, Kimia Bahari, Korbinian, Nida- Y Y and creates emotional value.
Ruemelin, Larita Inthisone, Lucas Millheim, co m et I t I o n Engage individual beliefs
Lucas de Man, Mareile Tempel, Marion Real, ) e g people ]
Mayte Lopez, Michael Ziehl, Ménica Blanes,

Monika Zabel, Nadine Scharsitzke, Oskar

this way encourage their

Lidtke, Paola Jacomél Laidane, Paul . . long-term involvement in
Stawenow, Peter Unzeitig, Raphael Guillou, Circular products can only compete on the market if circular design topics.
Raphael Haus, Rasmus Taun, Sanjana Mahesh linear product externalities are considered. Market

Adi, Sarah Biirger, Sirous Tehrani, Stella dynamics alone will not convince manufacturers to

Buggenthin, Svenja Bremen, Tarini Sharma, make a circular transition. We must lobby for

Teresa Pape, Theophanu Klappert, Thomas responsible legislation to level the playing field

Ringleben-Fricke, Tukki Neumann, Ursula accordingly and encourage companies to go circular.

’ Tischner, Wolf Kiihr
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